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Travel abroad from the comfort of your own home on the
spur of the moment.

"Traveling is becoming increasingly popular globally, with
overtourism becoming an issue in places like Venice, Kyoto,
and Paris. Asakusa and Ginza too see their fair share of
international visitors.

Despite the appeal of experiencing diverse cultures,
obstacles like the weak yen and high fuel surcharges can deter
overseas adventures.

An alternative? Embrace being an armchair traveler:
immerse yourself in books, movies, and music from the
comfort of home to virtually visitany destination.

This edition of yoff introduces various armchair travel
experiences, from letting opera whisk you overseas, to
enjoying a leisurely empty trip in Hawaii, to takinga trip to
France with dumplings.

Ready to explore? Turn the page and embark on a unique
journey.
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Born in Kamakura. Graduated from the Department of Physics, Faculty of Science,
Tokyo University of Science. Has won many advertising awards including the ACC
Award for Shiseido TV commercial production. Professor at the Protocol & Manners
Association of Japan,judge at the Tokyo University of the Arts Piano Competition,
ambassador for the Musician Employment Support Promotion Organization,pro-
ducer for CHANEL Pygmalion Days for over 18 years, editor-in-chief of the
Pre-Opera Course, and CEO of CAP Co., Ltd
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What does the job title “Luxury Brand Producer”evoke? “Me,
I'd think it sounds suspicious,” says Kotaro Sakata with a laugh.
Yet that very title is listed in Sakata's profile. “The truth is, I can't
find a title that accurately describes my job. But in the business
world, you can't get started without a title when getting introduced
to others.”

Sakata's job, simply put, is to nurture luxury brands. “In the early

2000s, we entered the era of conglomerates. LVMH is a prime
example. A company and various business models coming together,
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everything connecting, and expanding possibilities. My job is to
bridge all these things, creating synergies across different industries.”

Actually, Sakata's role transcends that of a typical management
consultant. “Just because a company becomes a conglomerate does
not make it a brand.It needs the added value of intelligence. That's
the challenging part, but also the most interesting.”

By conglomerating and further enhancing their brand power,

companies pave the way for the future. The “added value of
intelligence” Sakata mentions—what exactly might that entail?"
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“The toughest part of brand-building is the initial push. Once things

start rolling, they proceeds smoothly. For instance, while a force of 4 might
be required initially, once in motion, a force of 2 suffices, like the
relationship between static and kinetic friction coefficients,” says Sakata,
who has a strong background in science and mathematics.
Previously, he worked with a certain famous French brand, created by a
charismatic female designer, and beloved worldwide but with few male fans
in Japan. To make the brand more appealing to men, Sakata delved into the
designer's history to find and promote connections and sentiments towards
men that resonate with men at large.

Sakata showcased collaborations between the designer and male artists
like Pablo Picasso, Jean Cocteau, and Igor Stravinsky, highlighting the

creation of sophisticated art. This strategy drew the attention of art-loving
men and strengthened the brand's hold on men.
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“The designer bringing together fashion, art, literature, and music on a
single stage was a conglomerator in today's terms. By linking different
elements, she created unprecedented value. Such creativity and stories of
success strongly fortify the brand. In this way, I have been practicing the
method of discovering and spreading intelligence from within a
company's history.”

Moreover, Sakata began using the brand's hall for salons themed around
music and initiating the discovery of new artists. “A brand stands not just
on design or quality but also on its artistic elements.” Sakata now receives
offers from many renowned companies, including an Italian men'’s brand
and the Diners Club, the credit card company with the longest history.
“Injecting Luxury with Intelligence!” That is the passion that drives
Sakata brand creation work.
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In nurturing luxury brands, a vital part of Sakata's everyday life is opera.
“Opera first and foremost involves music and vocal performance. Then, there's
graphic design, three-dimensional art, costume design, drama and stage
direction, as well as elements of history and literature, and even the politics
and customs of the era. During intermissions, I enjoy a glass of wine or some
snacks. The audience's attire also catches my attention. Thus, opera
encompasses a comprehensive range of artistic expressions, from theartsto
foodand fashion.” It'struly a conglomerate of culture! Sakata is working to
bringsuch opera to as many people as possible. “People think that opera is
inaccessible. That's not the case. Depending on the show and seat, ticket prices
aren't always that high. So, I encourage everyone to enjoy opera more casually.”
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Lastly, we inquired about how neophytes can enjoy opera.
“There are performances featuring well-known pieces familiar to all. Take
Bizet's Carmen for example. You must have heard "Habanera" played
somewhere before. In the case of Carmen, the world you enter from that song
you know is Seville, Spain. Amidst the exotic street scenes, you might catch
the refreshing scent of oranges. Watching the stage and listening to the songs,
you can travel to the streets of Spain while sitting in Japan. Becoming an
armchair traveler enjoying diverse performances set in France, Italy, and
elsewhere from a theater seat is one of the joys of opera. ”

Spreading intelligence to brands and to people, starting with opera, is
Sakata'sjob.
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The intelligence of not thinking about anything.

Hawaii can be enjoyed many ways. While some visit for shopping,
gourmet food, and golf, othersseek resonance with nature, delving into
the land's historyand culture. Lately, it seems people are gettingtired of
the clichéd Hawaii, evidenced by a decrease in tacky TV shows chasing
celebrities spending New Year's in Waikiki. Finally, slowly, the way Hawaii
is enjoyed is returning to normal.

: ; y Spending time under the vast sky, listening to the waves while being
7 = » 7 = I 2 e e 5 - b e caressed by the sea breeze, and simply idling away. Maybe also a favorite
J: c - é) % A ; = k R ? 9:.[] léE o i i ) o paperback and a little alcohol. Becoming completely empty, that is the

’ 1 3 S i happiness of Hawaii.
There was a Hawaiian musician named Gabby Pahinui, a master of

NDATESIETERD = P = . z A y Py slack-key guitar, and truly a musician's musician adored by Ry Cooder.

s - - : ; Listening to Gabby's Hawaiian music is relaxing. This relaxation is not just

Z D 22 S F ozt Al =—FhF ﬂ}( At 3 - ’ | : ; i metaphorical but a real easing of the spirit. (Try listening to Gabby's
= = ZC - - = o £ 2

“Blue Hawaiian Moonlight”) .

Gabby's music is a true expression of living in Hawaii. The slack in
slack-key guitar refers to a unique Hawaiian technique of playing with the
strings loosened in open tunings. Here again, we find the theme of
“relaxation.”

2oL A RANELELL,
In Hawaii, people unwind, become empty, and into this emptiness,
something breathes in. For example, whenlooking at a beautiful starry
sky, a sense of beauty might germinate in the empty space, and a poem or
song about the stars is born. Or, you may become curious about the
origins of stars and constellations. And a new intelligence is born within.

The way Japanese people spend time in Hawaii seems has matured into
something deeper, richer.

Halona Beach Cove ( Cockroach Cove )

NTADE LA FHREELE  Vay by SRS ATATHEHD (¥ ¥ ¥ —®Blue Hawaiian Moonlight Z i\ CTHTIEL W),
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VEGEETRI— AR NV ACHEAREICE DN IEAZY LB 2D XD WEBBRBLTEIRAIvIF—FEZ—DRIv L
AFFCTRBCTERALE-LTIHELTLEFBMID AL o7, R \EZWED A —T v Fa—=v S LB NTAMFORE,

oL\ WoHkD ANTADELAFHEFELLTETRS, Boh.cced “Wil” BdHb,
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LRERBRCAVOXEERSE—ME brotlTra—rndidw» F=hBRERAATLEFALEELEEZZHROTwEE 2D
VoT oD BSBEEACENDC LR NTATDOEY, EoBERMACERE I FEL BEE2T —~v CLFFECHER
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Kapiolani Park Beach.
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Leni Acosta Knight
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WEenti Acosta Knight is an international artist

based in Honolulu, Hawaii, USA.
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Artinspired by Hawaii. Leni Acosta Knight paintings evoke that thought. Her canvas
expresses the sensibility she cultivated on this island. Leni says, “I am fascinated by our
connection to the universe and the human mind and spirit that allow that. The stories
passed down in Hawaii, its philosophy, psychology, nature — all inspire me to paint.”

Born in the Philippines, Leni moved to the US mainland at 16. After working in
real estate and finance, she began painting in 2015 and has since relocated to Hawaii,
where she has now spent two-thirds of her life.

“I draw a lot of inspiration from Hawaii—its tropical flowers, myths, climate, and
the diversity of its people. In my early series Abstract Flowers, I focused on the hibiscus,
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where each color signifies something: yellow happiness and sunlight, and red love
and passion.” Leni breathes Hawaii. Her studio has panoramic views of the sea, sky,
and greenery, whispering the grandeur of Hawaii's nature. Leni converses with and
understands these whispers, which become her intelligence and refine her works.

Leni also donates most of her proceeds to cancer centers for women and
children and supports Hawaiian humanitarian programs aimed at preventing
domestic violence, sexual abuse, and human trafficking, demonstrating
overflowing compassion for people.

For Leni, Hawaii influences not just her art but her way oflife.
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Cevithe House Hawaii

1958 KalakauaAve,l—[onolulu, HI 96815,Waikiki
Tl #19808-237-0280
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At the food truck park on Ala Moana Boulevard and Kalakaua Avenue,
Ceviche House Hawaii stands out as a notably popular food truck.

Their menu isn’t Hawaiian or American but Peruvian, and it's delicious!
Chef Frank Rueda, known for his meticulous work that even surprises the
discerning Japanese, focuses first and foremost on ingredients. He selects each
fish carefully at the market, aiming to maximize the natural flavors of the
fresh ingredients. For example his sublime ceviche, a Peruvian marinated
seafood dish after which his food truck is named. Using freshly caught
mahi-mahi and homemade sauce, only the sweetest parts of onions are added.
This dish is the blissful union of the umami of fish and the deliciousness of
vegetables. Frank's talent extends to pasta and rice, with a special preference
for Peruvianrice.

Born in Peru to a father who owned a restaurant in Spain and a skilled cook
for a mother, he inherited their culinary DNA. Frank moved from Peru to
Miamiandthen to Hawaii, where he discovered his passion for food.

Frank says, “I love Hawaii. The people here are friendly, and the nature is
fantastic. I make dishes that I believe people who love Hawaii as much as I do
will find truly delicious.”

Hawaii's charm has gifted Frank with the intelligence of caring for people,
essential for creating delicious dishes.

Chef_
ank Rueda 25v2-vx &  [Ceviche House Hawaii |

1958 KalakauaAve,Honolulu, HI 96815,Waikiki Tel: +1 808-237-0280
-web : https://www.yelp.com/biz/ceviche-house-hawaii-honolulu
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Dumplings, with origins dating back to 3000 BCE, have been a staple since
the days of the Mesopotamian civilization, where evidence of wheat-wrapped
and cooked ingredients was found. Culinary expert Mariko Matsui, fascinated
by dumplings, noticed their global presence: China's xiao long bao, India's
samosa, Italy's ravioli, Mexico's empanada, Russia's pelmeni, and more.

Inspired by the interesting variety and driven by curiosity and imagination,
Matsui embarked on creating and tasting cuisines that reimagine dumplings
from around the world, all while enjoying the essence of travel from home.

The idea originated during lockdowns when Matsui, who found solace in
anxiety baking, ventured into making dumplings and discovered their
complexity. This led her to study the history and distribution of dumplings,

resulting in the “Traveling Dumplings” series—introducing a taste that
transcends borders, both familiar and novel.

“The Traveling Dumplings” series kicks off with the French edition: “Duck
and Orange French Dumplings.” Inspired by French culture and cuisine,
Matsui envisioned what it would be like if the French crafted dumplings—
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perhaps incorporating orange marmalade into the dumpling wrappers for a
subtle bitterness and refreshing sweetness. The filling features duck,
quintessentially French, and chicken, with onions, common button and eryngii
mushrooms, and aromatic dill. For dipping, a soy sauce base with, naturally, more
marmalade. Bon appétit!

Indeed, the marmalade takes the dumpling to uncharted territory—a familiar
yet mysteriously new flavor. The constant? They're as devourable as ever, perfectly
complementing a beer. Delicious!

Launching with France, a nation that gave birth to one of the world's three great
cuisines, “Traveling Dumplings”promises an exciting journey ahead.

(nE%K) MIFED T Mariko Massui

#X &4 De-De

Senior Art Director/Graphic Designer/Foods Stylist
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“Listening to bossa nova on Rio's beaches.
Jodo Gilberto soft vocals waft across the hazy landscape.”

Music is best experienced in its country or city of origin. Chanson
feels different on the streets of Paris or in a cabaret, fado in a tavern
around Lisbon's Alfama, and canzone on a gondola in Naples or
Venice. Back in Japan, such music sounds utterly different. Is it the
air? The scenery? Or perhaps, is it because one feels high being
abroad? Probably a bit of all.

1 visited Rio de Janeiro's Ipanema Beach, the Ipanema of the
famous bossa nova song “The Girl from Ipanema.” The beach
buzzed with men flaunting their muscles and glamorous women.
The Cariocas were cheerful, perfectly complementing Brazil's
sunshine. As dusk approached, people started heading home in
small groups. The beach, now sparser, felt lonely after the party. The
sunset tinged the landscape with a reddish hue, the wind blew, sand
danced in the air, and everything appeared hazy. The sound of
waves, the twilight mood, and in the distance, the silhouette of the
Dois Irmios, the twin brothers mountains. This is Ipanema, the
world's best stage for listening to bossanova.

Bossa nova was born here. Antonio Carlos Jobim created its
relaxed melodies, and Jodo Gilberto sang in a soft voice, perfectly
matching the languid scenery.

T2AVATCRIVFIZBAY Y4 —FEKoT BT LD B,

Actually, it is said that the apartment where they practiced had
thin walls, and thisled to their trademark whispery singing style.

To enjoy travel, I recommend listening to the music native to the
places visited. Along with profound emotions, good memories will
accumulate. And remember to be high aboutbeing abroad.

— -

CHLDOELIARTYFIZTRBVEE A,

NSZAAVIMIMNABRELOERAE»622.,

EUEO7—tOWRELELPCHEIAIMMLELA,

Photo_Kotaro Sakata

Text_Kotaro Sakata

AT AT CABREICLPBET —LhokCDBELWRRELDT 2. X
T2 B RE AELHUNIEFEENch <L h 2LV 2 (BL) 25
ONDZDET—%FEHALABIC. Do Z2Y LEEVESBRCER FevyADT
H55.PABT 2B F Vv B AT — e T REkicEE
VESREICR ANTZAV I BAVRALRBAE A . DEDDEEHICHEERD
BN B ZARBEEC T — MBS EDL V. EDX T =% LARHIC. £
LT HMICF TE AL ZENR ELOD  BL-AWFFLOBLASCE
7B A MICIR EIBR DA —Y v e —F Tl 7 =7 F— A ~FTu—x
7YV IDTMBILOEBIAF NS T L 2390% 2L k72 &L B 23 Kk c ok, 5l
NOFIEMTH 2, 20FD A=Y rue—FiKiR BdSHIDLL AW EERTOM
ADTHDE.CABBEIABHTRRLCHE R AN ATRAV I TH S,

e HoOBRERTLCCE AW BETTYF- 77— F — I3 . BEBD7 7
VYR Tx—Fav R BRAERANCHRAALERBRBETRAATRS DB
BEZ A RFCHTFLIT ARTAH—F )R BEBLC AW E ERERFEOA
WISEILN TR BER BITRIO L ARTDY =V BEFLARD
WEBRECEEVZ—VaFRERMON ARTEF ST EERROY —
VEFRERLABODLDAERL T 74T i T b AWER O RIC
B o T EMEARTIBRE Y Y7l HEDRZEZIHL TS, T
ALy —VTHRERELDEBLNAT N RF— ) DRy 7 THRIEZDF R
ZOEBHEIT V2=V T7I0BbBY . Hiv e, Hobdio#d st F&
XEBLYTAV T AFAVEDERDB DL~ 74T R RECLHFHEL
WERER VOO D Y LEEOEHHE FRIE Lo THIERELREE T
HWOESOTC B2y RTDHBI LIy TZEVEIDDEL N,

v BBOBRMY 2T vV suR.cCRERBARI(EANIDOER,
TERF IQVLYVAFITRROBHTISY EALARBREIWEH - HFHADTH 5,

EMOBEEXHTET 75— =2 CRTVAVBERPEER N

Precisely because we live in an era where speaking one's mind
in the media is taboo, engaging with the musical arts can offer
catharsis through the sublimation of taboos. Salons are spaces
where people can talk quietly after sharing such taboos. An
intimate gathering of people in a relaxing living room or other
space, talking freely about the art they have experienced, is not
somewhere where harassment can sneak in. Time spent in such
a place frees the heart. Art is eminently suitable as a topic for
such discussions. Were we able to share taboos flexibly and
intelligently, salons and such places would turn into hotbeds of
fun but controversial intellectual curiosity. Interestingly, over
ninety percent of wedding ceremonies play Wagner's Bridal
Chorus from Lohengrin, which ironically is a prelude to
separation. In other words, thisis an ominous song that is an
exceedingly unsuitable choice for walking down the aisle. This
kind of talk is not tolerable at weddings, where it would
constitute harassment.

Additionally, the film The Godfather, admired by many,
incorporates traps meticulously set by director Francis Ford
Coppola. Itintricately references scenes from the opera piece
Cavalleria Rusticana, an understanding of which is required to
grasp the essence of the film. The film uses a montage technique
in which opera scenes foreshadow assassinations, like a play
within a play, and those who know opera anticipate the next
scene with palpitating hearts. The tragic inevitability of the
mafia's fate and the opera mesh beautifully, enhancing the
narrative. The final scene, in which Al Pacino cries while
holding his daughter against the interlude of the opera, hints at
the Ave Maria, suggesting the prayerful calm before the coming
storm. The ending, deeply symbolic, evokes the mafia's
irrevocable fate, a cycle of prayers and revenge. Discussing the
traps set by Coppola can be delightful indeed.
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Yukimura

BT BIRIRALE T RE AR 3-2-1
HALF MOON BUILD 2F
TEL:022-796-7505

B 17:00~22:00 EikH:HER
URL: https://yukimuras.jp
4 v 54 AFT: https://yukimura.official.ec
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Yukimura is run by Chef Yukiharu Takahashi,
who honed his skills at Spain's E1 Bulli, famously
known as the world's hardest restaurant to book.
The innovative dishes created by the chef, who
started out in Japanese cuisine and cultivated a
new talent for Spanish cuisine, create flavors
balanced on a fine edge where ingredients and
techniques are finely directed, and are sure to
become memorable experiences by
subconsciously engaging all five senses. Enjoy a
unique perspective that delves into the essence
of taste and the nature of cooking.
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TEL:022-797-7668
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ERE: KWEH-KEA
URL:http://www.cuisine-e.jp
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Nestled quietly opposite the Ryokusuian teahouse in a back alley of Katahira, and
recognizable by its white walls and double doors, is e. period. Here, Hiroyoshi Chiba, who
trained in one of Tokyo's premier Japanese restaurants before studying modern French
cuisine, explores the boundless possibilities of free-style cooking. The courses reveal a
playful mix of Japanese and Western plates, embodying the proprietor’s philosophy of
precision down to thelast 0.1 millimeter, offering dishes brimming with uncompromising
beauty and delicacy. e. period has earned a Michelin star in the Miyagi guide.

farmer’s café corrot. ‘ & T H]

AR BRI HBE R EFREHM104-3 TEL:022-426-8565
B EFEMI11:00~17:00 EIKE: KEA-HZAME
Instagram: https://www.instagram.com/corrot.zao/
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Zao Chicken Farm, which celebrates 65 years of operation, is nestled in the lush countryside
of Zao, a town on the outskirts of Miyagi Prefecture. The farm has established a breeding
system where chickens are allowed to resthalftheday to reduce egg production, which greatly
lowers chicken stress. This approach has resulted in eggs that are nutritionally rich, dense, and
aromatic. With the onset of the Reiwa era, café corrot was launched to share this taste with
many people. It has reached about5,000sales on Mercari and offers nationwide shipping for
eggs and gift sets via the Furusato Nozei scheme and online sales.






